Scott Friedman is a speaker and author with a sense of humor.  He illustrates an approach in using humor, creativity and other rapport-building strategies in building long term loyalty with clients.

Scott has earned the CSP designation (Certified Speaking Professional), the highest earned designation awarded by the National Speakers Association, and served as its 2004-2005 National President. He also served on the national board of directors for Camp To Belong, a non-profit organization dedicated to reuniting siblings in foster care.

Scott has a sales and marketing background and for more than 25 years has been traveling around the globe sharing “how to” techniques and practical ideas on humor, sales, connecting with customers and change.
Scott's is the author of 2 books and has co-authored four others. His book, “Using Humor for a Change,” has sold over . . . 49 copies.  They will be available in the _____________ following this session.  
His clients include the IBM, Gold Fields South Africa, Hyatt Asia, Singapore Airlines, numerous other corporations and associations, and . . .  even the IRS.

Come to your senses of humor and learn how to develop a competitive advantage as Scott presents "A Funny Thing Happened on the Way to the Sale."
